
Bromo Tower Arts & Entertainment, Inc
The Painted Path in the Bromo Arts & Entertainment District

Request:  $35,000.00 Baltimore National
Total Match:  $35,000.00 Baltimore City

Bromo Tower Arts & Entertainment, Inc - The Painted Path in the Bromo Arts & Entertainment District - 
Page 1

PROJECT TITLE: The Painted Path in the Bromo Arts & Entertainment District

PROJECT SUMMARY:

The grant and matching funds will cover all costs associated with the expansive creative wayfinding 
project, which includes: hiring a public art agency, Graham Projects, to plan and design the installations 
with community input; installing 18 major sidewalk artworks and roughly 70 wayfinding markers; all 
materials; hiring subcontractors; and City permits. Please see the attachments for the detailed budget 
outline and Graham Projects estimate.

PROJECT DESCRIPTION:

Project Description

The Painted Path will connect historic heritage and modern cultural sites through creative wayfinding to 
engage visitors and increase tourism in the Bromo Arts & Entertainment District (The District). 
Community input will guide the planning and design of site-specific sidewalk artwork at 18 main sites 
that will be connected by a wayfinding path of up to 70 markers. Community volunteers will paint the 
final piece of sidewalk art, marking the completion of the project. The Painted Path is a self-guided 
walking tour, drawing visitors to significant District sites and allowing these sites to interpret their own 
heritage and cultural history.

Will any aspects of the project cause ground disturbance (utility lines, footings, underpinnings, grading, 
signage installation, etc.)?

No. The sidewalk artwork will only be applied to sidewalk and street surfaces and will not cause any 
ground disturbance.

Do any aspects of the project have potential to disturb lead paint, asbestos, oil tanks, or other hazardous 
materials?

No.

How will completing the project accomplish the goals and objectives your organization?

Our organization’s focus is to further establish the District as a thriving cultural center in the heart of 
Baltimore City. We aim to do this by supporting the cultural institutions and artists in the area, 
strengthening partnerships, adding new programming, increasing visitors, creating a strong 
neighborhood identity, and beautifying the District. The project will help accomplish this by increasing 
publicity of cultural and historic spaces, providing additional opportunities for institutions and 
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individuals to market their work, beautifying the area, and creating a cohesive sense of place. In turn, 
this will increase tourism numbers in the District as people visit the Painted Path and as the project is 
incorporated into future programming by the Bromo organization and organizations in the area. This 
project will lay the groundwork for additional creative opportunities in the area. Outreach to cultural 
heritage groups for input throughout the process will strengthen existing partnerships. This project 
originated from conversations with District partners who speak about the positive influence that 
creative projects have had on the surrounding sites. Over the last few years, initiatives like pop-up 
concerts (at the Mayfair Theater and a pocket park at 417 N. Howard Street), festivals (Charm City Night 
Market & Fringe Festival), and murals have changed the story of the District and significantly increased 
visitors. A major project like the Painted Path will help cement the strength of the heritage area as a 
creative and thriving center in Downtown Baltimore.

How will completing this project accomplish the goals and objectives of your heritage area?

This project will support Baltimore National Heritage Area’s (BNHA) focus on stewardship to strengthen 
support for the preservation of Baltimore’s heritage resources and heritage tourism to increase the 
economic benefits of heritage tourism in Baltimore. The Painted Path will highlight the historic and 
cultural gems within the district and bring greater public awareness and appreciation to heritage 
resources and sites, while simultaneously advocating for their preservation (section 5.6.2, objective 2.1-
2.3). This project will use a creative approach to mirror Baltimore Heritage Area Association’s program 
for developing urban heritage trails, which are “designed to encourage heritage tourism in less-traveled-
yet historically vibrant-neighborhoods” (section 2.5.3). The District has many sites that played an 
important role in Baltimore’s history, yet we struggle to encourage exploration between the multiple 
locations. The tour will help guide visitors through the area to experience all that the District has to 
offer. The project specifically accomplishes the heritage tourism objectives of building visibility and 
growing audiences, orientation and wayfinding, and improving the experience of visitors within the 
District (section 5.6.2, objective 3.1-3.3). The completed project will act as a stand-alone attraction, an 
enhancer of other heritage sites, a beautifier for our neutral streets, a map for visitors, and an 
experience for everyone. All of this will increase the economic benefits of heritage tourism for the entire 
District.

DELIVERABLES:

What will be the results of this project? What tangible and intangible deliverables do you anticipate?

The Painted Path will increase attention and visitation of significant heritage and cultural sites by 
promoting exploration within the District. The project will provide a positive story of change for a region 
of Baltimore City that struggles to overcome negative perceptions, which has hindered investment and 
slowed growth. It will improve the experiences of all visitors by bringing additional color and beauty to 
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the historic streets. The creative walking tour will be incorporated into all new (art walks and formal 
tours) and existing programming from the Bromo organization to enhance District offerings.

The 18 sidewalk art installations, Tyson Alley mural, and volunteer mural will cover over 7,000 square 
feet of space in the public right of way within the District. Wayfinding markers will cover the space 
between these installations, extending for roughly 1.9 miles (map attached). Due to the expansiveness 
of the project, we expect over 300,000 people will interact with the project over the course of a year. 
The public walking tour will be listed on the Bromo District website, the Interactive Kiosk Experience (IKE 
- located at Baltimore & Eutaw Street), shared with cultural heritage attractions, residents, and 
employees.

Based on the installation locations and marketing strategies for the project, we expect similar numbers 
of interactions with the public from the following information:

- IKE: 73,800 unique visitors & 276,000 total impressions from October 2019-February 2020. 793 unique 
interactions with IKE in February 2020 alone. These numbers will continue to grow, especially in warmer 
months. Data attached in IKE Analytics Report document.

- Anchor Institution Annual Visitation: low estimate of 193,000 people. Information attached in Bromo 
MSAC Annual Report FY 2018-2019 on page 17.

- Annual Charm City Night Market & Fringe Festival: 25,000 cumulative attendees from updated counts 
for 2019 festivals.

- Bromo Arts District e-newsletter: 1,500 subscribers

- Downtown Partnership of Baltimore e-newsletter: 22,000 subscribers

- Instagram: ~ 1,675 followers as of February 2020

- Facebook: ~ 3,050 followers as of February 2020

- Residents: 2,500

- Employees: 7,500

How will ongoing maintenance costs be paid for in future years (if applicable)?

Any cleaning and maintenance will be covered by the Bromo organization. If any of the sidewalk 
installations are altered by future construction, our organization will work with Graham Projects to 
retouch artwork. Ongoing maintenance is minimal for the higher quality epoxy paint and thermoplastic 
graphics that will be used in this project. The materials are extremely durable and have been used in 
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Baltimore since 2016 and have not needed any maintenance to date. The artwork can be swept and 
hosed down with water as needed to clear the pavement of dirt. Road conditions, weather, and traffic 
will affect the lifespan and is dependent based on location. The majority of the art installations will be 
on sidewalks and not subject to heavy vehicles. We expect the artwork to last for over 10 years. 

Maintenance for the volunteer mural will need more frequent touch-ups as the porch paint will slowly 
fade after one and a half to two years. The Bromo organization will work with community organizations 
to organize volunteer painting days to ensure the mural retains its vibrancy, while continuing to provide 
community engagement opportunities. This can also be incorporated into District-wide art walks.
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BUDGET:

Amount requested: $35,000.00

Other State Funds: 

Cash Match: $33,166.40

In-Kind Match: $1,833.60

Other Project Costs: 

Total Match: $35,000.00

Total Project Cost: $70,000.00

Budget Details:  

List the source(s) of all non-state matching funds you are including in your proposed project costs. 
Please indicate if the funds and support are in-hand, committed, or not yet available.

All matching funds will come directly from the Bromo Tower Arts & Entertainment annual budget. All 
funds are in-hand.

Describe any state funds that are already committed for this project.

N/A

Provide a brief explanation of each line item in your budget. 

Bromo Tower A&E Staff - The Executive Director will spend 193 hours working on the project throughout 
the estimated 11 month duration it will take to complete the project. This work will include assisting 
with planning and design, site visits, community meetings, writing City permits, communication with 
partners, and organizing volunteer work. The line item amount reflects the portion of the executive 
director’s salary that will be devoted to administering the grant.

Contractors - The Bromo organization will hire Graham Projects to create, manage, and install the 
creative sidewalk artwork and wayfinding elements that compose the walking tour. The attached 
estimate shows the full breakdown of the $61,246.42 cost of Graham Projects’ work and cost for 
materials. Graham Projects is a Baltimore-based creative agency focused on making cities more inclusive 
and livable through public art and civic engagement. They came highly recommended by many 
community partners due to their track record of influential projects, such as Reverberations in Charles 
Village at 26th and N. Calvert Street and Arches & Access in Druid Hill Park, and experience with 
storytelling and neighborhood walks. Graham Projects has working relationships with subcontractors 
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who will assist with installation and with suppliers who provide contractor rates for materials. Labor 
costs for Graham Projects include community engagement and proposals, design and procurement, 
project management, installation, and documentation. The costs are based off of the extensive 
knowledge from Graham Projects and their work developing and administering similar projects since 
2005.

Volunteer Support - We will work with eight community volunteers to create and install the final piece 
of the Painted Path. Their time is calculated at the standard rate for volunteer work in Maryland for 
2018. We will gather contact information for individuals interested in being involved in this part of the 
project during the planning and design phase, although individuals may express interest at later dates. 
The Bromo organization will maintain a list of individuals interested in volunteering for future 
maintenance of the volunteer mural (see below) and for other community projects.
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URGENCY:

Is this project urgent?

The continued revitalization of this historic Baltimore heritage area relies heavily on the commitment to 
increased investment in the area. Baltimore City struggles to combat the negative perception of our city, 
which plagues tourism, especially in central Downtown. This project will help rewrite the City’s narrative 
by drawing attention to Baltimore’s gems and sharing positive stories about our history and 
communities. 

The District’s historic stories are at risk of being forgotten as major developments are slated to begin in 
the next few years. While these developments intend to contribute to the vision of the creative heritage 
area, these same projects also pose a risk to the preservation of the historic spaces as stories are slowly 
forgotten. The District is home to historic spaces that tell stories of our bustling retail past (Hutzler and 
Brager-Gutman buildings), unique entertainment scene and historic architecture (Mayfair Theater, 
Martick’s Restaurant, and the Marble Bar), fight for civil rights (Read’s Drug Store), and hidden vaults 
(Lexington Market’s catacombs). It is imperative for the Bromo organization to influence the future of 
the District by increasing awareness of our important cultural landmarks and the stories of the past. This 
project will preserve our story, just as the historic renovations did for the Hippodrome Theatre and 
Bromo Tower and as the Charm City Night Market festival has for our historic Chinatown. Completing 
this project in 2021 will draw attention to our historic landmarks and influence conversations about 
future development in the area. The Painted Path will demonstrate the area’s commitment to historic 
and cultural preservation through creative storytelling.

IMPACT:

Describe how this project will address one or more of the Maryland Heritage Area's Program's three 
areas of focus.

The project addresses MHA’s program focus on developing heritage tourism products and sustaining 
regional identity. The Painted Path is the creation of a new place-based experience, which will also 
enhance existing experiences in the area by increasing tourism and providing additional marketing 
opportunities for heritage sites. Destination marketing organizations will be able to market the tour as 
another way to interact with historic landmarks. This product will be a massive draw for the District and 
for Baltimore as a whole. The Painted Path is the connection between our area’s distinctive cultural and 
historic assets, and in true fashion from an arts and entertainment district, uses artistic wayfinding to 
unite the historic with the modern. A diverse group of individuals and organizations will benefit from the 
effects of this long-lasting project.
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Does your project support or highlight the diverse history and cultural traditions of Maryland? If so, 
please provide details. 

Historically, this area was a focal point of Baltimore’s thriving retail district, which attracted people from 
all over the state. The Painted Path draws attention to the historic landmarks that tell the story of 
Baltimore in order to preserve the sites and stories. The tour is a living document that will evolve to 
include additional stops along the path. It is our hope that as historic buildings are restored, the Bromo 
organization will work with future developers to retain and interpret the historic elements.

TIMELINE: Start Date:  7/20/2020

End Date:  8/31/2021

Key Steps and Timeline

Our rough timeline is as follows: design and planning process from July-December 2020; City permitting 
process from December 2020-March 2021; art installation from April-June 2021; and volunteer art 
installation in June 2021 or to align with the final phase of the project. The design phase will be based on 
a community-informed process in which residents and stakeholders provide ideas for colors and/or 
references to serve as inspiration for the artwork. Heritage sites will be included throughout the process 
to share input and plan their use and interpretation of the creative wayfinding to advance their work 
and existing programs. The Bromo organization will apply for City permits, which typically takes 12 
weeks to process. Once permits are received, sidewalk art installations will commence and are 
estimated to take three months to complete. Extensive photo documentation will occur throughout the 
installation process in order to share progress with the community and to use for the website map.

The Bromo organization will add the completed project and self-guided walking tour to the website and 
include information about the cultural heritage sites along the path with a sample itinerary for the tour. 
The Bromo organization will work with DPOB to add information to the IKE, which should roughly be 
finished in August 2021. The Bromo organization will incorporate the Painted Path tour in District 
programming, such as art walks and formal guided tours, from mid-2021 onward.

ACCESS & OUTREACH:

Describe the benefit of the completed project to the general public.
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The completed project will beautify the District and provide orientation and wayfinding to improve the 
visitor experience. Community members have discussed a fractured sense of identity and place in the 
District. The project will unite the District by visually connecting the unique spaces together to create a 
greater sense of cohesion.

What provisions exist or will be made for physical or programmatic access by individuals with 
disabilities?

The project takes place entirely in the public realm and does not have any barriers to entry typical of 
private spaces. The IKE includes a braille component for visually impaired individuals, who will be able to 
access information on a specially designed app.

How will you ensure that the general public will learn about your property or project?

We will organize a District-wide community event, in partnership with cultural heritage sites, to officially 
introduce the Painted Path. We will work with the DPOB communications team to publicize the project 
to a variety of media outlets and share this information with Visit Maryland, Visit Baltimore, and other 
tourism organizations. Information about the project and a map of locations will live prominently on the 
District website and the IKE in front of the Hippodrome Theatre. This will be shared with cultural and 
heritage site partners so that they may use the information to draw visitors to their site and to include in 
their marketing. The Bromo organization will conduct outreach to business and residential property 
contacts to share information with employees and residents in the area. The project will be publicized in 
the Bromo District and DPOB e-newsletters and social media channels.

How many staff members and volunteers does your organization have?

The organization has one full-time staff member (the executive director) and an engaged board of 11 
directors. The Bromo organization receives additional support and resources from DPOB, which serves 
as the managing non-profit for the organization.

Does your organization have board and staff members from diverse backgrounds? If not, have you taken 
steps to increase your organization's diversity over time?

Our organization has worked hard to expand our board to reflect the diversity of our district and work. 
Historically, board members were selected based on economic development goals. In June 2019, we 
reorganized the board to select Amy Cavanaugh (Executive Director or Maryland Art Place) as Board 
Chair and added new board members; Zach Michel of Charm City Fringe, Christen Taylor of Sofar 
Sounds, and Julianne Hamilton of Current Space; who are all from arts and community based 
organizations in order to reflect diverse voices. Our board is now 45% female, 27% minority, and 54% 
from cultural institutions. We continue to work towards achieving greater diversity in our organization.
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What is the annual visitation at your site? 

Based on information provided by partner organizations, we estimate that 193,000 individuals annually 
visit specific cultural sites within the District. Annual festivals in 2019, such as Charm City Night Market 
and Fringe Festival, collectively drew over 25,000 attendees. These numbers provide a low estimate of 
the visitation numbers.

What hours per day, days per week, and months per year will the project / property be open to the 
public?

The entire project takes place in the public right of way and therefore will be accessible to the public 
24/7. The creative walking tour information will also be available from the Bromo District website and 
IKE. We will share information about hours when the nearby heritage sites are open to the public.

What amenities are or will be available to the public at the property?

Heritage and cultural sites will provide their own interpretation of their history. Many locations already 
have signage available. Additional information and map of the Painted Path will be available online at 
the Bromo District website and the IKE so that visitors can guide themselves through the walk. The 
project will be incorporated into future District programming and can be integrated into tours led by 
partner organizations.

PROJECT MANAGEMENT:

Describe your organization's administrative and financial experience and ability to manage the property 
and to manage a grant of this type.

The Bromo organization is embedded within the Downtown Partnership of Baltimore (DPOB), which 
provides additional resources and support for the organization. DPOB has 35 years of experience 
managing grants and supporting smaller organizations applications. The Bromo organization has access 
to DPOB’s public relations, marketing, and finance team to ensure success of this project. The finance 
team is well versed in managing grants of this nature, for example administering the State’s Project 
CORE, Community Legacy, and Bonds, totaling millions of dollars.

Identify any key individuals within the applicant organization who will be involved in the implementation 
of this project, in addition to the primary contact identified on the "Applicant" tab.
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Emily Breiter is the Executive Director for Bromo Tower Arts & Entertainment and will manage the entire 
grant process and project.

Identify any key individuals outside of the applicant organization who were consulted in the 
development of this grant application or who will be involved in this project (i.e. contractors, 
consultants or partners).

Graham Coreil-Allen is the Director of Graham Projects and will play a major role in each phase of the 
project, as detailed in the Graham Projects Bromo Wayfinding Art Estimates document. He will work 
alongside the Bromo organization Executive Director to administer the project and will take the lead on 
all art installations.
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PROPERTY INFORMATION (Capital Grants Only):

Property Name: 21 S. Eutaw Street

Property Owner: City of Baltimore Department of Transportation. 417 E. Fayette Street, 5th Floor, 
Baltimore, MD 21202.

Relationship to Applicant: Bromo Tower Arts & Entertainment has worked with the City of 
Baltimore for other projects within the public right of way.

Property Significance: Property Name

Multiple locations within the Bromo Arts & Entertainment District

Other Property Name(s), if any

Bromo Seltzer Arts Tower

Hippodrome Theatre

Westminster Burying Ground

Lexington Market Station

Beehler Umbrella Factory

Hutzler Brothers Palace Building

Maryland Art Place

Le Mondo

Current Space

Downtown Cultural Art Center Mural

Mayfair Theater

Antique Row

Eubie Blake National Jazz and Cultural Center

H&H Arts Loft

G. Krug & Son Ironworks & Museum

The sidewalk spaces themselves do not hold much historical significance, but play an important role in 
leading visitors through a historic district in Downtown Baltimore. The major art installation locations 
were strategically selected to highlight historic and modern cultural sites in the District. Several of these 
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sites (Bromo Seltzer Arts Tower, Eubie Blake National Jazz Institute and Cultural Center, G. Krug & Son, 
and Westminster Burying Ground) are highlighted in the Baltimore National Heritage Area (BNHA) 
Comprehensive Management Plan as representative heritage interpretive sites.

Date of Construction / Alterations

Construction and alteration work does not apply to the sidewalk locations selected for this project.

Does MHT hold an easement on this property?  No
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Project Budget
Bromo Tower Arts & Entertainment, The Painted Path

Grantee's Contribution
Line Item

No. Work Item (Description) Grant Funds Cash Match In-Kind Match
Other Project

Costs
Total Project

Cost Source of Funds
BROMO TOWER A&E STAFF

1 *Executive Director (193 hours @ $36/hour) $6,919.98 $6,919.98 Applicant Staff
CONTRACTOR

2 **Graham Projects LLC (323 hours @ $80/hour) $25,840.00 $25,840.00 MHAA Request

3 Graham Projects (50% Overhead & Profit) $9,160.00 $11,255.47 $20,415.47
MHAA Request and
Bromo Cash Match

4 Production Assistance (62 hours @ $25/hour) $1,550.00 $1,550.00 Bromo Cash Match
5 Pressure Washing (1350sqft @ $0.48/sqft) $648.00 $648.00 Bromo Cash Match

MATERIALS

6 Epoxy Paint (5 gallon StreetBond 150 part A. 25 units @ $200.61/unit) $5,015.25 $5,015.25 Bromo Cash Match
7 Epoxy Paint (StreetBond 150 part B. 25 units @ $37.37/unit) $934.25 $934.25 Bromo Cash Match
8 Colorant (25 units @ $50/unit) $1,250.00 $1,250.00 Bromo Cash Match

9
Concrete Primer (2 gallon GAF parts A&B, 500sqft. 8 units @
$103.88/unit) $831.04 $831.04 Bromo Cash Match

10
Adhesion Promoter (makes 1 gallon, covers 500sqft. 9 units @
$30.48/unit) $274.32 $274.32 Bromo Cash Match

11 Respirator Filters (6 units @ $15.97/unit) $95.82 $95.82 Bromo Cash Match
12 LDPE (48"x96"x.9 sheets for stencils. 12 units @ $44.15/unit) $529.80 $529.80 Bromo Cash Match
13 Open Works Shop Passes (5 day passes @ $25/day) $125.00 $125.00 Bromo Cash Match

14
Printing at Open Works (posters for community engagement. 2 units @
$150/unit) $300.00 $300.00 Bromo Cash Match

15
Masking Tape (case of ScotchBlue 1.88"x60 yards. 2 units @
$37.66/unit) $75.32 $75.32 Bromo Cash Match

16 Gas (generator & washer fuel) $50.00 $50.00 Bromo Cash Match
17 Paint Brushes (20 units @ $6.61/unit) $132.20 $132.20 Bromo Cash Match
18 Roller Covers (8 units @ $4.67) $37.36 $37.36 Bromo Cash Match
19 Decomark Wayfinding Marks (9 units @ $177/unit) $1,593.00 $1,593.00 Bromo Cash Match
20 Propane (9 gallons @ $3.44/gallon) $30.96 $30.96 Bromo Cash Match
21 Kraft Paper (40 lb roll, 24'x900'. 1 unit @ $44.63) $44.63 $44.63 Bromo Cash Match

22 Special Event Permit Baltimore City DOT (2 permits @ $295/permit) $590.00 $590.00 Bromo Cash Match

23 Traffic Maintenance Fee Baltimore City DOT (2 fees @ $125/fee) $250.00 $250.00 Bromo Cash Match
24 Porch Paint (12 gallons @ $37.09/gallon) $445.08 $445.08 Bromo Cash Match

25 Slip Resistant Additive (3.4oz H&C Sharkgrip. 12 units @ $7.41/unit) $88.92 $88.92 Bromo Cash Match
26 Supplies & Snacks for Volunteers $100.00 $100.00 Bromo Cash Match

VOLUNTEER SUPPORT

27 8 Community Volunteers (64 hours @ $28.65/hour) $1,833.60 $1,833.60 Community Volunteers

TOTALS $35,000.00 $33,166.40 $1,833.60 $0.00 $70,000.00

Total Match $35,000.00

*Executive Director will spend 193 hours working on the project over the 11 month duration for the project.
**See pages 5-7 of attached Graham Projects Bromo Wayfinding Art Estimates (in budget narrative section) for full documentation of Graham Projects labor.
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Application Preview

Organization Information

Contact Information

District Primary Contact Person

Application ID

2019-1969

Application Type

Arts and Entertainment District Annual Report

Organization Name: Bromo Tower Arts and Entertainment District, Inc

Address:
218 W Saratoga Street Floor 2
Baltimore, MD
21201

Phone: 410-244-1030
County: Baltimore City
Federal Tax ID Number: 462517406
DUNS Number: 079695226
Website: bromoartsdistrict.org

Grant Contact Name: Emily Breiter
Phone: 410-244-1030
Email: ebreiter@dpob.org

Address: 218 W Saratoga Street Floor 2
City: Baltimore
State: MD
Zip Code: 21201

Name
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Board Chair/Management Team Chair

Emily Breiter

Title

Director, Bromo Arts District

Address

218 W Saratoga Street, Floor 2

City

Baltimore

State

Maryland

Zip Code

21201

Phone

4102441030

Mobile

4109677899

Email

emily@bromodistrict.org

Name

Amy Cavanaugh
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Annual Report

Title

Executive Director, Maryland Art Place

Address

218 W Saratoga Street, Floor 4

City

Baltimore

State

Maryland

Zip Code

21201

Phone

4109628565

Mobile

9175455385

Email

amy@mdartplace.org

ANSWER ALL QUESTIONS AS THEY PERTAIN TO THE REPORTING PERIOD: JULY 1, 2018 - JUNE 30, 2019

District Name

Bromo Tower Arts & Entertainment District
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DISTRICT OVERVIEW

Website

www.bromodistrict.org

Provide a narrative overview of your district’s accomplishments during the reporting period.

Overall, this response should illustrate district accomplishments within the reporting period. Refer to the list
below and include brief descriptions for any items that pertain to your district.

-new initiatives (e.g. strategic planning, marketing campaigns, funding secured, management changes,
partnerships/collaborations, signage, etc.)
-significant events and festivals occurring within the district
-new public art projects within the district
-new capital projects within the district
-new or significant retailers, businesses, and restaurants within the district
-activities of significant arts organizations or arts-related businesses
-changes in district management and staffing

In addition, please reference the district’s goals listed in Section VIII of your previous year’s annual report,
reporting on district progress toward the stated goals and any new plans or goals developed or implemented
since the last report. MSAC uses these two responses to inform program development, report to State
officials, and provide technical assistance to districts. The A&E Districts Program Advisory Committee also
reviews these and other parts of this report to select Outstanding Achievement awardees.
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Bromo has had another interesting year. The most important change during this period was hiring a new
Executive Director, Claudia Jolin, who held duel positions between the Downtown Partnership of Baltimore and
the Bromo Arts District. Secondly, in May 2019, Davon Barbour, VP of Economic Development at the Downtown
Partnership of Baltimore stepped down from being board chair to take a position in Los Angeles, California.
Claudia was then promoted to VP of Economic Development and stepped down from the Executive Director
position.

During Claudia’s short tenure, she focused on signage and branding, pop-ups, festival support and board
development.

In September 2018, Bromo supported the first annual Charm City Night Market by the Chinatown Collective. The
CCNM brought over 15,000 people over the course of 8 hours into the district, when they had only expected
around 5,000. Due to their success they planned to double their footprint for their 2019 festival.

In November 2018, Bromo supported the Charm City Fringe Festival. This annual event attracts over 3,000
attendees, and over two dozen theatre companies to Bromo. Fringe Festival occupies several vacant retail
spaces in the Bromo Arts District, headquarters at Le Mondo and partners with Maryland Art Place. In tandem,
Bromo held a 10 day digital arts pop-up with art group xxxx-wares in the historical Marble Bar in the basement of
the Congress Building. We welcomed over 100 people to the pop-up and space. Due to our efforts, the space is
being converted into a cafe by Mobtown Ballroom.

In May 2019, Bromo hosted an outdoor concert at the historic Mayfair theatre in partnership with Sofar Sounds,
Baltimore and Baltimore Development Corporation. The concert was a sold-out show, with over 200 people in
attendance for the evening.

Bromo has been acting as the fiscal agent for the Maryland Bond Bill of $800,000 for the COPT development in
their redesign of the plaza at 250 W Pratt Street. While outside the tax-benefit boundaries of Bromo, this project
is a gateway to the entire district and now features public art and landscaping designed to foster events and
other activities. In exchange, COPT sponsored the commissioning of a 90 second animation video by Next Day
Animations to explain in layman's terms what the tax benefits are of the Bromo Arts District.

In the first quarter of 2019, partnering with Downtown Partnership, we commissioned two large murals and
street pole banners. The first mural is located at 318 N Howard Street, and it is a branded Bromo mural by local
muralist Megan Lewis. The second is an interactive mural at the corner of Fayette and Eutaw, across from the
Everyman theatre by international muralist Kelsey Montegue. The banners will be going up along Howard Street
and Eutaw Street. They are all projected to be completed by year end 2019.

Provide a narrative overview of challenges that the district faced during the reporting period.
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The Bromo District is the state's most urban district, located on the west side of Downtown Baltimore. The
Bromo is also one of the largest districts geographically, and we are also one of the economically stressed
areas in the city.

Crime, particularly drug crime, continues to foster a negative public perception of The District. Many of our
buildings that could house businesses, galleries, theaters and other organizations are vacant, and worse, are in
such a state of decline that they are beyond the ability of arts related organizations to acquire and rehabilitate.

At the same time, many of the private landlords are unwilling to activate their buildings and often seek higher
prices than the market will bear. Many times, they are seeking to hold their properties until there is some
development that will change market conditions.

While the number of apartments, often at-market prices, has increased, the residential density of the district is
low. More importantly, artists have a difficult time finding housing inside Bromo and often commute from other
parts of the city to engage in their endeavors. We are hoping that the redevelopment of Lexington Market, Dwell
on Park, Howard Row, Howard Station and the Superblock will start energizing change in the district.

Briefly outline your district’s goals for the current fiscal year and your plans for achieving those goals. Include
mention of any anticipated changes in district management or funding, new initiatives or strategies, new
events or festivals, and any major capital or public art projects planned.
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Mid-way through September 2019, Emily Breiter became the acting Director of the Bromo Arts and
Entertainment District. With this transition, we will revisit previous District plans and focus on developing a 2020
strategic plan. Our main goals include increasing awareness and visitation in the District, establishing strong
relationships with partners, improving usage of tax incentives, and supporting partner events. While we have
many goals for the current year, it will also be a period of rebuilding after significant transition throughout the
last year.

We are increasing awareness of the District through improved marketing and branding. The Bromo branded
mural by Megan Lewis, located at 318 N. Howard Street, is a major step towards large-scale and consistent
branding in the area. We are in the process of installing street pole banners along Howard and Eutaw Street and
expect to complete this project by year end. We worked with a local volunteer group to paint several building
sides with Bromo colors on Park Avenue, Lexington, and Howard Street. We plan to work with local artists to
beautify steam pipes and electrical boxes, as well as look into options for street art and additional murals.

We are establishing stronger relationships with the artists, organizations, and businesses in Bromo to foster a
greater sense of community and encourage collaboration. Emily plans to do significant outreach to determine
new ways to partner with these groups. Bromo will continue to support events within the District, such as Fringe
Festival and Charm City Night Market, which collectively draw thousands of visitors to the area. We will
implement art walks to showcase our creative spaces and artists.

We are working to increase utilization of tax benefits by providing better resources and actively promoting the
benefits. We have produced a 90 second animation video to explain the tax incentives, which will be added to
our website. We are interested in organizing quarterly informational sessions for artists regarding business,
marketing, financial, and legal planning. Emily plans to reach out to Baltimore Creatives Acceleration Network
(BCAN), as their organization provides similar resources for a wide range of creatives, to learn about potential
opportunities to partner.

Let us know what type of technical assistance MSAC could provide beyond funding that would serve to
strengthen your district and help you achieve the goals listed above. Please include topics you feel would be
most relevant for annual professional development days and any other resources or ideas that would serve
your district.

Continuing monthly A&E district manager meetings is helpful and focusing on specific topics each meeting. A
general overview of the tax incentives and additional guidance on how to help interested groups utilize the
benefits would be beneficial. In future meetings, it would be helpful to identify different specific district
challenges and then discuss how other districts have worked to overcome challenges (examples of branding,
visitation, etc.). Providing assistance or resources on Quickbooks, board management, and strategic planning
would also be helpful.
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OPENINGS

How many capital projects were initiated, in process, or completed in the district during the reporting period?
If none, enter 0.

15

Provide a list of all capital projects initiated, in process, or completed within the district during the reporting
period. Include A&E District projects as well as those undertaken in the district by other organizations,
developers, or enterprises.

Instructions: Include the name or address, CP type (see below), and phase at the end of the reporting period
(see below) of each project in the following format:

Project Name/Address; CP type; Number of Units; Phase
Project Name/Address; CP type; Number of Units; Phase
Etc…

CP Type: Residential, Commercial, Mixed-Use, Industrial, Artist Housing; Other (include as many as pertain)
Phase: Initiated, In Process, Completed

1. Mayfair; Mixed-Use; Initiated
2. Four Ten Lofts; Affordable Mixed-Use Artist Housing; Initiated
3. 423-425 N Howard Street; Initiated
4. Dwell on Park; Mixed-Use; In Process
5. Howard Row; Mixed-Use; In Process
6. Le Mondo; Mixed-Use Artist Housing; Completed
7. Howard Station; Mixed-Use; Initiated
8. Crook Horner Lofts; Mixed-Use; In Process
9. La Quinta Hotel; Completed
10. Lexington Market; Commercial; Initiated
11. Paca House; Affordable Housing; In Process
12. University Lofts; Student Housing; In Process
13. 114 N. Howard Street Apartments; Residential; In Process
14. 220 W. Baltimore Street Phase II; Initiated
15. 325 W. Baltimore Street; Mixed-Use; Initiated

How many new retailers opened in the district during the reporting period? If none, enter 0.
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5

Provide a list of all retailers that opened in the district during the reporting period. For the purposes of this
report, retailers include businesses that sell goods, whether arts-related or not.

Instructions: Include each retailer’s name, industry (see below), and if available the number of full and part-
time jobs employed by the retailer in the following format:

Retailer Name; Retailer Industry; #FT; #PT
Retailer Name; Retailer Industry; #FT; #PT
Etc…

Retailer Industry: General, Specialty (e.g. art supplies, sporting goods, books, music), Clothing, Food/Beverage,
Health (e.g. drug stores), Other.

106-110 N. Eutaw; Verizon Prepaid Store; Retail
885-889 N. Howard Street; Bentley's; Food/Beverage
114 N. Howard Street; Fully Promoted of Baltimore; Promotional Products
429 N. Eutaw; Office/Retail; Vegan Refocused (Food/Beverage),
602-612 N. Howard Street; Extra Space Storage; Retail

How many new businesses opened in the district during the reporting period? If none, enter 0.

2

Provide a list of all businesses (other than retailers and restaurants) that opened in the district during the
reporting period.

Instructions: Include each business’ name, industry (see below), and if available the number of full and part-
time jobs employed by the business in the following format:

Business Name; Business Industry; #FT; #PT
Business Name; Business Industry; #FT; #PT
Etc…

Business Industry: Accommodations (e.g. hotels, b&bs, etc.), Arts-Related, Attraction (specify Museum,
Historical Site, Amusement, etc.), Education, Financial, Fitness, Medical, Real Estate, Other.

429 N. Eutaw; Office/Retail; Sharp-Leadenhall Rental No 1 LLC (Utility Company), 429 Fish LLC (Personal
Services)
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CLOSINGS

How many new restaurants opened in the district during the reporting period? If none, enter 0.

2

Provide a list of all restaurants that opened in the district during the reporting period.

Instructions: Include each restaurant’s name, whether it provides full, counter, or bar service, and if available
the number of full and part-time jobs employed by the restaurant in the following format:

Restaurant Name; Full/Counter/Bar; #FT; #PT
Restaurant Name; Full/Counter/Bar; #FT; #PT
Etc…

Bentley's; Full/Bar
Vegan Refocused; Full

How many organizations newly located in the district during the reporting period? If none, enter 0.

0

Provide a list of all organizations that opened a physical office or space in the district during the reporting
period. Organizations may include not-for-profit arts or service organizations and any other organizations not
included in any of the categories above.

Instructions: Include each organization’s name, type (see below) and if available the number of full and part-
time jobs employed by the organization in the following format:

Organization Name; Org Type; #FT; #PT
Organization Name; Org Type; #FT; #PT
Etc…

Org type: Arts-Related, Not-For-Profit, Community, Other (include all types that pertain)

N/A

How many retailers closed in the district during the reporting period? If none, enter 0.
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3

Provide a list of all retailers that closed in the district during the reporting period. For the purposes of this
report, retailers include businesses that sell goods, whether arts-related or not.

Instructions: Include each retailer’s name, industry (see below) and if available the number of full and part-
time jobs lost because of the retailer’s closing in the following format:

Retailer Name; Retailer Industry; #FT; #PT
Retailer Name; Retailer Industry; #FT; #PT
Etc…

Retailer Industry: General, Specialty (e.g. art supplies, sporting goods, books, music), Clothing, Food/Beverage,
Health (e.g. drug stores), Other.

1. 503 W. Lexington; Liberty Tax Service; Retail/Office
2. 325 W. Lexington; Quick Food Mart; Food/Beverage
3. 885-889 N. Howard; Phase 10; Food/Beverage

How many businesses closed in the district during the reporting period? If none, enter 0.

2

Provide a list of all businesses (other than retailers and restaurants) that closed in the district during the
reporting period.

Instructions: Include each business’ name, industry (see below), and if available the number of full and part-
time jobs lost because of the business’ closing in the following format:

Business Name; Business Industry; #FT; #PT
Business Name; Business Industry; #FT; #PT
Etc…

Business Industry: Accommodations (e.g. hotels, b&bs, etc.), Arts-Related, Attraction (specify Museum,
Historical Site, Amusement, etc.), Education, Financial, Fitness, Medical, Real Estate, Other.

222 W. Read Street; Antique Toy Museum; Office
220-222 W. Saratoga Street; North Charles Street Design; Office

How many restaurants closed in the district during the reporting period? If none, enter 0.
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DISTRICT EVENTS AND FESTIVALS

1

Provide a list of all restaurants that closed in the district during the reporting period.

Include each restaurant’s name, whether it provided full, counter, or bar service, and if available the number of
full and part-time jobs lost because of the restaurant’s closing in the following format:

Restaurant Name; Full/Counter/Bar; #FT; #PT
Restaurant Name; Full/Counter/Bar; #FT; #PT
Etc…

885-889 N. Howard; Phase 10; Food/Beverage

How many organizations closed or moved outside the district during the reporting period? If none, enter 0.

0

Provide a list of all organizations that closed a physical office or space in the district during the reporting
period. Organizations may include not-for-profit arts or service organizations and any other organizations not
included in any of the categories above.

Include each organization’s name, type (see below) and if available the number of full and part-time jobs lost
because of the organization’s closing in the following format:

Organization Name; Org Type; #FT; #PT
Organization Name; Org Type; #FT; #PT
Etc…

Org type: Arts-Related, Not-For-Profit, Community, Other (include all that pertain)

N/A

How many events occurred within the district during the reporting period?

59
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Provide a list of all public events that occurred within the district during the reporting period. Include events
presented by district management as well those presented by other organizations or enterprises.

Include the event’s name, date(s), number of occurrences during the reporting period, estimated total
attendance (total for all occurrences during the reporting period), and event type (see below). Mark with an
asterisk (*) events that took place for the first time during the reporting period. Please use the following
formats:

For new events:
*Event Name; Date(s); Number of Occurrences; Estimated Total Attendance; Type
*Event Name; Date(s); Number of Occurrences; Estimated Total Attendance; Type
Etc…

For reoccurring/annual events:
Event Name; Date(s); Number of Occurrences; Estimated Total Attendance; Type
Event Name; Date(s); Number of Occurrences; Estimated Total Attendance; Type
Etc…

Event Type: Community, Culture, Film, Fine Art, Food, Holiday, Performing Arts, Other

Due to the overwhelming amount of events within the Bromo Arts District by partner organizations, Bromo does
not collect comprehensive data on events held in the district. Please see the following organizations that host
reoccurring events.

Hippodrome 2018-2019 Season
Everyman 2018-2019 Season
Arena Players 2018-2019 Season
Maryland Historical Society Events
Royal Farms Arena
Hotel Indigo Art Receptions
Current Gallery Events
Maryland Art Place Events
Terrault Gallery Events
Downtown Cultural Arts Center Events
Resort Events

How many festivals occurred within the district during the reporting period?

2
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DISTRICT ASSETS

Provide a list of all public festivals that occurred within the district during the reporting period. Include
festivals presented by district management as well those presented by other organizations or enterprises.

Include the festival’s name, date(s), number of occurrences during the reporting period, estimated total
attendance (total for all occurrences during the reporting period), and festival type (see below). Mark with an
asterisk (*) festivals that were presented for the first time during the reporting period. Please use the
following formats:

For new festivals:
*Festival Name; Date(s); Number of Occurrences; Estimated Total Attendance; Type
*Festival Name; Date(s); Number of Occurrences; Estimated Total Attendance; Type
Etc…

For reoccurring/annual festivals:
Festival Name; Date(s); Number of Occurrences; Estimated Total Attendance; Type
Festival Name; Date(s); Number of Occurrences; Estimated Total Attendance; Type
Etc…

Festival Type: Community, Culture, Film, Fine Art, Food, Holiday, Performing Arts, Other

*Charm City Night Market; September 22, 2018; 1st Annual Event; 5,000 attendees; Community, Culture,
Performing Arts, Food
Charm City Fringe Festival; November 1-11, 2018, 2nd Annual Event in Bromo District, Film, Performing Arts

Provide a list of all arts-related enterprises within the district by type. Note: For those organizations that
perform, exhibit, or provide services outside of the district, only include attendance that occurs within the
district in your estimate.
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Enter each enterprise once under the appropriate enterprise type. Omit any types that do not apply. Enter an
enterprise under “Other” if it does not fit any of the first seven types.

Enterprise Types: Galleries/Co-ops; Performance Venues; Museums; Arts Organizations; Arts Education
Organizations; Public Art Pieces; Art Suppliers/Services; Other

For each type, include the name and annual attendance/patronage/visitation of each enterprise in the
following format:

Galleries/Co-ops
Name; Estimated Total Annual Attendance/Patronage/Visitation
Name; Estimated Total Annual Attendance/Patronage/Visitation
Etc…

Performance Venues
Name; Estimated Total Annual Attendance/Patronage/Visitation
Name; Estimated Total Annual Attendance/Patronage/Visitation
Etc…

ETC…
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Performance Venues
Arena Players Theater; 4,000
Everyman Theatre; 25,000
Hippodrome Theater; 123,000

Arts Organizations
Eubie Blake Cultural Center; 5,000
Le Mondo; 1,000

Galleries/Co-ops
Bromo Seltzer Arts Tower; 10,000
Maryland Art Place; 7,500
Current Space; 2,500
Terrault; 2,000
Gallery Four
Open Space
Resort
Platform Gallery

Arts Education Organizations
Muse 360 Arts; 1,000

Museums
Maryland Historical Society; 5,000
Westminster Hall and Poe Grave Site; 2,500
Downtown Cultural Arts Center Arts Collective; 1,000
Artefactory

Arts Suppliers/Services
G Krug and Song; 250
Neighborhood Fiber Co.; 1,000
Lineup Room Recording Studio; 250

Other
Stephen Wise Baltimore Fashion; 1,000
Pipe Dreamz; 1,000
Robert M Quilter Fine Arts
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OCCUPANCY RATE

Provide a list of housing in the district that is built for or marketed to artists. Include affordable housing and
any explanatory information as necessary.

Include name or address, type (see below) and number of units in the following format:

Name/Address; Housing Type; Number of Units
Name/Address; Housing Type; Number of Units
Etc.

Housing Type: Artist; Affordable; Market-rate; Apartment; Condominium; Other (include all that pertain)

Mulberry Park Apartments; Affordable; 68
H&H Building, Market-Rate; 40
Four Ten Lofts; Mixed-Income
L on Liberty; Affordable
Howard Row; Market-Rate

Estimate the percentage of occupied real estate at the end of the current reporting period for each type of
building stock in the district. If not applicable, enter N/A.

Storefront/Commerical

97.9%

Residential

90.6%

Industrial/Manufacturing

0%

Mixed Use
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DISTRICT BENEFIT INFORMATION

Mixed Use is defined as a combination of land uses on the same site. Occupancy for this report can be
estimated based on information from local real estate or licensing offices or best estimates based on district
manager knowledge of the district.

90.9%

Does the district maintain an artist registry?

No

Estimate the total number of artists working in the district.

This estimate should include all registered artists (if the district maintains a registry) and an estimate of all
artists regularly working within the district during the reporting period.

271

Does the district have an artist relocation program?

No

How many businesses in the district take advantage of the Admission and Amusement Tax abatement? If
none, enter 0.

3

Provide a list all businesses taking advantage of the abatement.

Everyman Theatre
Hippodrome Theater
Arena Players

How many property tax credits were applied for during the reporting period?

0
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DISTRICT FUNDING

Provide a list of property addresses for which property tax credits applications were submitted.

To confirm whether or not a construction project applied for A&E property tax credits, contact the tax office
for your county, city, or town. County contact information can be found here. Contact the Program Director for
help finding this information.

N/A

Other than the A&E tax incentives, list all additional incentives available in the district.

List all incentives available within the district that are offered by state, county, or local government, by
business groups, or through designations that overlap the A&E District.

Opportunity Zone
Enterprise Zone
HUB Zone
Grocery Store Incentive and Renovation Zone

Communication tools

Check all that apply

Facebook, Twitter, Website, Instagram

REPORT FUNDING APPLIED FOR OR RECEIVED FOR DISTRICT PROJECTS OR OPERATIONS ONLY
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Electronic Signatures

Federal/National Funding

MSAC Funding

Other State Funding

Local Funding

In-Kind
Entity Description of Support Estimated Value

The name typed here is authorized to sign this Maryland State Arts Council application on behalf of the
applicant and certifies that all information contained in this report is true and accurate. Checking this box
verifies that the applicant agrees to complete and submit this report by electronic means, including the use
of an electronic signature.

Signature

Emily Breiter
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IKE Baltimore  
ANALYTICS REPORT – 3/2/2020 

 

 

 

 

 

 

 

IKE LOCATIONS 

1. Pratt & Light 
2. Power Plant Live 
3. Pratt & Commerce 
4. Baltimore & Eutaw 
5. N. Charles & Saratoga 
6. N. Charles & W. Fayette 
7. Market Place & Pratt 

 

8. Cathedral & W. Mulberry 
9. Paca & W. Camden 
10. W. Pratt & S. Howard 
11. Pratt & Sharp 
12. W. Lombard & Greene 
13.  E. Cross & Light 

      

Please recognize that all information contained within this report is proprietary and owned by IKE Smart 
City. Therefore, no data is to be divulged to anyone other than employees of Downtown Partnership of 
Baltimore and its subsidiaries.  If you wish to share any of the information contained within this report to 
external entities, please first contact Nicole Rohrer (nrohrer@dpob.org) for approval. 

 

In this report, we focus on the specific 
IKE location at Baltimore & Eutaw (#4), 
which is located in the BROMO Arts 
District. This report consists of data 
collected since the launch of this kiosk 
location in October 2019. 
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Baltimore & Eutaw 

VISITS PER MONTH (SINCE LAUNCH IN OCTOBER 2019) 

Only includes interaction data.  

 

 

FOOT TRAFFIC – All Time Stats 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

MONTH OF YEAR VISITS 
Oct-19 276 
Nov-19 593 
Dec-19 574 
Jan-20 515 
Feb-20 793 

Friday  2.5K 

Thursday 2.4K 

Tuesday 2.3K 

Wednesday 2.3K 

Monday 2.2K 

Saturday  1.9K 

Sunday   1.4K 

MOST POPULAR DAYS 

73.8K  New Impressions 
202K   Returning Impressions 

276K    Net Impressions 

Average impressions per day based on all 
data collected since October 25, 2019.  

Please recognize that all information contained within this report is proprietary and owned by IKE Smart 
City. Therefore, no data is to be divulged to anyone other than employees of Downtown Partnership of 
Baltimore and its subsidiaries.  If you wish to share any of the information contained within this report to 
external entities, please first contact Nicole Rohrer (nrohrer@dpob.org) for approval. 
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Baltimore & Eutaw 

Continued 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

10 MOST POPULAR TIMES 

Average impressions per hour based on all 
data collected since October 25, 2019.  

4pm  149.9 

5pm  139.7 

3pm  135.9 

12pm  135 

8am  133.1 

1pm  131.4 

2pm  120.4 

9am  119.9 

11am  116.7 

7am  114.5 

DWELL TIME: 

40.54% 

16.19% 

13.74% 

15.65% 

7.64% 

6.24% 

Please recognize that all information contained within this report is proprietary and owned by IKE Smart 
City. Therefore, no data is to be divulged to anyone other than employees of Downtown Partnership of 
Baltimore and its subsidiaries.  If you wish to share any of the information contained within this report to 
external entities, please first contact Nicole Rohrer (nrohrer@dpob.org) for approval. 
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 How users interact with ike 
At the Baltimore & Eutaw location (since October 2019).  

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

TOP APPLICATIONS OPENS 
Photo Booth V2 889 

Get Around 271 
Things to Do 248 

Events 157 
Eat & Drink 111 

Arts & Attractions 94 
Pratt Library 75 

Shop 53 
Baltimore Heritage 50 

BROMO 43 
Search 37 

Parks & Outdoor 33 
Visitor Info 31 

Survey 28 
Social Services 27 

Please recognize that all information contained within this report is proprietary and owned by IKE Smart 
City. Therefore, no data is to be divulged to anyone other than employees of Downtown Partnership of 
Baltimore and its subsidiaries.  If you wish to share any of the information contained within this report to 
external entities, please first contact Nicole Rohrer (nrohrer@dpob.org) for approval. 

 

383/9/2020

Application PDF



Bromo Tower Arts & Entertainment, The Painted Path
MHAA Capital Grant Application

A map showing the locations of all sidewalk art installations and wayfinding markers can be 
viewed here. The blue markers indicate the locations for the larger sidewalk art installations. 
The red markers display the locations for the wayfinding markers. The “Static Site Map” image 
is attached to show the overall view.

The photographs show sidewalk locations that will likely be selected for the larger art 
installations. The photographs are labeled based on the heritage or cultural site that will be 
highlighted in the tour. 

Photograph Descriptions:

1. Bromo Seltzer Arts Tower
a. 21 S. Eutaw Street
b. Taken by Emily Breiter, 3/6/2020

2. Hippodrome Theatre
a. 12 N. Eutaw Street
b. Taken by Emily Breiter, 2/18/2020

3. Westminster Hall Burying Ground
a. 515 W. Fayette Street
b. Taken by Emily Breiter, 3/5/2020

4. Lexington Market Station
a. 300 W. Lexington Street
b. Taken by Emily Breiter, 2/18/2020

5. Beehler Umbrella Factory
a. 253-201 W. Lexington Street
b. Taken by Emily Breiter, 3/6/2020

6. Hutzler Brothers Palace Building
a. 210 N. Howard Street
b. Taken by Emily Breiter, 2/18/2020

7. Maryland Art Place
a. 218 W. Saratoga Street
b. Taken by Emily Breiter, 2/18/2020

8. Bromo Mural
a. 317 N. Howard Street
b. Taken by Graham Coreil-Allen, 2/18/2020

9. Le Mondo
a. 406 N. Howard Street
b. Taken by Emily Breiter, 2/18/2020

10. Current Space
a. 421 N. Howard Street
b. Taken by Emily Breiter, 2/18/2020

11. Tyson Alley Southbound
a. In between Saratoga and Mulberry Street
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b. Taken by Emily Breiter, 2/18/2020
12. Martick’s

a. 214 W. Mulberry Street
b. Taken by Emily Breiter, 2/18/2020

13. Mayfair Theater
a. 506 N. Howard Street
b. Taken by Emily Breiter, 2/18/2020

14. Antique Row
a. 805 N. Howard Street
b. Taken by Emily Breiter, 2/18/2020

15. Eubie Blake National Jazz and Cultural Center
a. 847 N. Howard Street
b. Taken by Emily Breiter, 2/18/2020

16. H&H Arts Loft
a. 405 W. Franklin Street
b. Taken by Emily Breiter, 2/18/2020

17. H&H Crosswalk
a. Intersection of Franklin and Eutaw Street
b. Taken by Emily Breiter, 2/18/2020

18. G. Krug & Son Ironworks & Museum
a. 415 W. Saratoga Street
b. Taken by Emily Breiter, 3/6/2020
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Graham Projects LLC 
3210 Auchentoroly Terrace, Baltimore, MD 21217 
Contact: Graham Coreil-Allen, Public Artist, MFA 
graham@grahamprojects.com | 443-827-8806 

Bromo Wayfinding Art Estimates 
Prepared for Bromo Arts District, February 28, 2020 
Contact: Emily Breiter, ebreiter@dpob.org  
 
Site(s): Various locations (TBC), Bromo Arts and Entertainment District, Baltimore, MD 
 
Wayfinding: Create site-specific, community-informed sidewalk artwork at 18 sites within the 
Bromo Arts District, connected by a wayfinding trail of up to 70 markers. Sidewalk artworks to 
cover approximately 125sf each. Trail markers to each be approximately 1.25sf each. Sidewalk 
artwork and markers to be made with StreetBond 150 epoxy paint, triple-coated for durability.  
 
Design and install nine larger, 36” diameter circular thermoplastic trail markers featuring Bromo 
Arts District brand-inspired artwork at key locations. Thermoplastic markers to be made with 
custom “Decomark” thermoplastic product by Ennis-Flint. Thermoplastic markers can only be 
installed on asphalt and concrete, not brick, so locations are limited. 
 
Baltimore City DOT to review and approve proposed designs. 
 

● (18) StreetBond sidewalk art installations, each 125sf  
● (70) 1.25’ dia wayfinding markers 
● (9) Decomark thermoplastic 36” dia markers 

COST: $32,682.01 
 
NOTE: Per Bromo Arts District request, these estimates do not include fees for completing the 
DOT ROWart applications or permit requests, providing a savings of $720 per project. Upon 
request Graham Projets may provide a change work order to carry out the DOT ROWart 
application and permitting processes. 
 
See attached spreadsheets for cost breakdowns. 
 
Illustrative designs add-on: $400 
Illustrative designs include a to-scale plan and a photorealistic perspective rendering depicting 
what the artwork could look fully installed. The illustrative design is not meant as a formal art 
proposal, but rather a visual aid to help potential funders and stakeholders understand the 
scope of work and final deliverable. Illustrative designs are helpful additions in grant proposals.  

Graham Projects LLC | Graham Coreil-Allen, Public Artist | graham@grahamprojects.com, 443-827-8806             1 

413/9/2020

Application PDF

mailto:graham@grahamprojects.com
mailto:ebreiter@dpob.org
mailto:graham@grahamprojects.com


 

Tyson Alley Mural: Create site-specific, community-informed pavement artwork of a medium 
level of detail covering 800 square feet of the asphalt right-of-way along Tyson Alley directly 
below Mulberry Street. Artwork to be made with StreetBond 150 epoxy paint, quadruple-coated 
for enhanced car-traffic durability. 
 

1920sf Asphalt Alley Art 
COST: $20,412.04 

 
Sidewalk Stencil Volunteer Mural: Graham Projects will work with the community to facilitate a 
neighborhood paint day in which volunteers are invited to help install 4000sf of sidewalk mural 
art using custom-made stencils and safe, easy-to-use outdoor porch paint enamel with Shark 
Grip anti-skid additive. 4000sf is enough to cover the sidewalks extending approximately 30-40 
feet in each direction from four corners of an intersection. The entire installation may be located 
at one site or two 2000sf sites. 
 

Sidewalk Stencil Volunteer Add-On, 4000sf at 25% coverage  
COST $8,152.38 

 

Process & Management 
 
Design Process: The design will be based on a community-informed process in which 
residents and stakeholders provide ideas for colors and/or references to serve as inspiration for 
the artwork. Based on the public input Graham Projects will develop two design options to be 
presented at community meetings for feedback. Stakeholders may be invited to select their 
preferred design through public voting both in person or online. Graham Projects will then 
coordinate with DOT to install the StreetBond artwork in the bumpouts. 
 
Project Management: These estimates include facilitating the entire design-build process: 
developing design options based on community input, selecting a design based on public 
feedback, project management including facilitating the City’s MOU with the applicant 
community organization, coordinating with DOT on bumpout striping and flex-post installation 
executing artwork installation, and providing professional photographic documentation. 
 

NOTE: Per Bromo Arts District request, these estimates do not include fees for 
completing the DOT ROWart applications or permit requests, providing a savings of 
$720 per project. Upon request Graham Projets may provide a change work order to 
setup the DOT ROWart application and process permitting. 
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Typical Work Payment Schedule 
Phase I: Discovery & Proposals, 1-2 months, Deposit 
To be invoiced upon signing of the contract. 

● Discovery, meetings, site visits, design workshops with local youth and residents. 
● Development of (2-3) conceptual proposals including plans and perspective renderings. 
● Solicit community feedback. 

Phase II: Design & Procurement, 1 month, Progress payment 
To be invoiced upon community approval of final design. 

● Identify preferred designs for crosswalks. 
● Update design based on community feedback. 
● 100% deposit to procure crosswalks materials. 
● Schedule subcontractors. 

Phase III: Project management, 2-5 months, Progress payment 
To be invoiced upon submittal of ROWArt application to DOT. 

● Coordinate installation of new bumpout / crosswalk striping & flex-posts by DOT. 
● Submit ROWArt application to DOT for crosswalk artwork. 
● Facilitate execution of MOU between community partner and DOT. 
● Schedule crosswalk installation, pull all necessary permits. 

Phase IV: Installation, 1 month, Progress payment 
Progress payment to be invoiced upon approval of DOT installation permit. 

● Install crosswalk art. 
Phave V: Documentation, 2 weeks, Final payment 
Final payment to be invoiced after completion of install.  
Documentation provided upon receipt of final payment. 

● Photograph crosswalks, edit and share photos with stakeholders, create web gallery.  
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Terms & Conditions 
Projected lead time per project: 6-10 months 
 
Payments: 

● A Phase 1 deposit is required to begin the project. 
● Final payment due no more than 30 days after project completion. 
● 5% Late charges will apply for late final payment. 
● For credit card payments add 2.9% to total. 
● Please make checks payable: Graham Projects LLC 

 
Agreement: 
This is a preliminary proposal and may be subject to change if details of project change or 
include unforeseen challenges or requirements unknown to Graham Projects LLC at this time. 
This is not a binding contract. Graham Projects LLC will provide a contract and invoice to begin 
work after confirming scope of work with client. 
 
Insurance: Graham Projects LLC carries public art insurance that meets standard municipal 
requirements for implementation of art in the public right-of-way.  
A COI may be provided upon request. 
 
Validity: 180 DAYS FROM THE DATE OF THIS PROPOSAL  
Please inform Graham Coreil-Allen within 180 days of proposal. 

 
If you have any questions or changes regarding this proposal please contact: 
Graham Coreil-Allen: graham@grahamprojects.com | 443-827-8806 
 
THANK YOU FOR HELPING MAKE PLACE HAPPEN! 
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Graham Projects LLC Bromo Wayfinding Budget Bromo Sites Sidewalk Art & Wayfinding

2/28/2020

Item Details Supplier Unit cost Units Total
Materials StreetBond application, 2338sf total
Epoxy paint 5 gallon StreetBond 150 part A TBP $200.61 12 $2,407.32
Epoxy paint StreetBond 150 part B TBP $37.37 12 $448.44
Colorant TBC TBP $50.00 12 $600.00
Concrete primer 2 gallon GAF parts A & B, 500sf TBP $103.88 6 $623.28
Adhesion promoter Makes 1 gal, covers 500sf TBP $30.48 5 $152.40
Respirator filters Organic Vapor Respirator Cartridge, pair Home Depot $15.97 3 $47.91
LDPE 48" x 96" x .9" sheets for stencils Habor Sales $44.15 4 $176.60
Open Works shop time (2) day passes Open Works $25.00 2 $50.00
Printing Posters for community engagement Open Works $150.00 1 $150.00
Masking tape Case of ScotchBlue 1.88" x 60 yards Amazon $37.66 1 $37.66
Gas Generator + washer fuel TBC $25.00
Paint brushes 2.5" angled stiff Home Depot $6.61 4 $26.44

Roller covers
High-Density Polyester Roller Cover for 
very rough surfaces, 9 in. x 1-1/4 in. Home Depot $4.67 4 $18.68

Decomark wayfinding marks 18" diameter circle Ennis-Flint $177.00 9 $1,593.00
Propane per gallon Uhaul $3.44 9 $30.96
Kraft paper 40lb roll, 24' x 900' Uline $44.63 0.5 $22.32
Special Event Permit TBC BCDOT $295.00 1 $295.00
Traffic maintance fee TBC BCDOT $125.00 1 $125.00
Sub-total $6,830.01

Subcontractors
Pressure washing 1350sf, entire day of labor Baltimore Pressure Washers $0.48 1350 $648.00
Production assistance Artist assistant labor TBD, hourly $25.00 38 $950.00
Subtotal $1,598.00

Labor
Phase 1 Community Engagment & 
Proposals

Site visit, research, community design 
workshop, 30% artwork proposals Graham Projects LLC, hourly $80.00 35 $2,800.00

Phase 2 Design & Procurement Finalize design, procurement Graham Projects LLC, hourly $80.00 10 $800.00
Phase 3 Project management Communications, reporting, coordinating Graham Projects LLC, hourly $80.00 20 $1,600.00
Phase 4 Installation Lead installation Graham Projects LLC, hourly $80.00 98 $7,840.00
Phase 5 Documentation Photograph, edit, share documentation Graham Projects LLC, hourly $80.00 4 $320.00
Subtotal $13,360.00

Project Subtotal $21,788.01
50% O&P $10,894.00

Quote $32,682.01
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Graham Projects LLC Bromo Wayfinding Budget Tyson Alley Mural 1920sf

2/28/2020

Item Details Supplier Unit cost Units Total
Materials StreetBond application, 800sf
Epoxy paint 5 gallon StreetBond 150 part A TBP $200.61 13 $2,607.93
Epoxy paint StreetBond 150 part B TBP $37.37 13 $485.81
Colorant TBC TBP $50.00 13 $650.00
Concrete primer 2 gallon GAF parts A & B TBP $103.88 2 $207.76
Adhesion promoter Makes 1 gal, covers 500sf TBP $30.48 4 $121.92
Respirator filters Organic Vapor Respirator Cartridge, pair Home Depot $15.97 3 $47.91
LDPE 48" x 96" x .9" sheets for stencils Habor Sales $44.15 4 $176.60
Open Works shop time (2) day passes Open Works $25.00 2 $50.00
Printing Posters for community engagement Open Works $150.00 1 $150.00
Masking tape Case of ScotchBlue 1.88" x 60 yards Amazon $37.66 1 $37.66
Gas Generator + washer fuel TBC $25.00
Paint brushes 2.5" angled stiff Home Depot $6.61 4 $26.44

Roller covers
High-Density Polyester Roller Cover for 
very rough surfaces, 9 in. x 1-1/4 in. Home Depot $4.67 4 $18.68

Kraft paper 40lb roll, 24' x 900' Uline $44.63 0.5 $22.32
Special Event Permit TBC BCDOT $295.00 1 $295.00
Traffic maintance fee TBC BCDOT $125.00 1 $125.00
Sub-total $5,048.03

Subcontractors
Production assistance Artist assistant labor TBD, hourly $25.00 16 $400.00
Subtotal $400.00

Labor
Phase 1 Community Engagment & 
Proposals

Site visit, community design workshop, 
30% artwork proposals Graham Projects LLC, hourly $80.00 28 $2,240.00

Phase 2 Design & Procurement Finalize design, procurement Graham Projects LLC, hourly $80.00 8 $640.00
Phase 3 Project management Communications, reporting, coordinating Graham Projects LLC, hourly $80.00 20 $1,600.00
Phase 4 Installation Lead installation Graham Projects LLC, hourly $80.00 42 $3,360.00
Phase 5 Documentation Photograph, edit, share documentation Graham Projects LLC, hourly $80.00 4 $320.00
Sub-total $8,160.00

Project Subtotal $13,608.03
50% O&P $6,804.01

Quote $20,412.04
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Graham Projects LLC Bromo Wayfinding Budget Sidewalk Stencil Volunteer Mural 25% PP 4000sf

2/28/2020

Item Details Supplier Unit cost Units Total
Materials Porch Paint, 2000sf x 25% stencil = 500sf (4) sidewalk corners, ped traffic
Porch paint Porch Paint Enamel, 1 gallon Sherwin Williams $37.09 12 $445.08
Slip resistant additive 3.4oz H&C Sharkgrip Sherwin Williams $7.41 12 $88.92
LDPE 48" x 96" x .9" sheets for stencils Habor Sales $44.15 4 $176.60
Open Works shop time (1) day passes Open Works $25.00 1 $25.00
Paint brushes 2.5" angled stiff Home Depot $6.61 12 $79.32
Snacks + supplies for volunteers TBD $100.00
Sub-total $914.92

Subcontractors
Production assistance Artist assistant labor TBD, hourly $25.00 8 $200.00
Subtotal $200.00

Labor
Phase 1 Community Engagment & 
Proposals

Site visit, community design workshop, 
30% artwork proposals Graham Projects LLC, hourly $80.00 6 $480.00

Phase 2 Design & Procurement Finalize design, procurement Graham Projects LLC, hourly $80.00 8 $640.00
Phase 3 Project management Communications, reporting, coordinating Graham Projects LLC, hourly $80.00 18 $1,440.00
Phase 4 Installation Lead installation Graham Projects LLC, hourly $80.00 18 $1,440.00
Phase 5 Documentation Photograph, edit, share documentation Graham Projects LLC, hourly $80.00 4 $320.00
Sub-total $4,320.00

Project Subtotal $5,434.92
50% O&P $2,717.46

Quote $8,152.38
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• Provided support to roughly 250 member companies
• Conducted outreach meetings with Downtown businesses, members, and prospects
• Successfully recruited 65 new corporate members in 2018 and 2019, totaling $61,700 in membership dues
• Maintained member accounts, applications, and invoicing updates in CRM database
• Tracked membership budget, costs, and revenue
• Conducted outreach to potential sponsors for in-kind and monetary contributions
• Facilitated B2B member referrals and introductions
• Managed Downtown Management Authority voluntary contribution campaign, raising $158,700 annually
• Managed Street Pole Banner Program and exceeded 2019 campaign goal of $32,000 by $39,000
• Planned, budgeted, and executed Lobby Love (quarterly), Downtown 101, Summer Member Networking,

Board Reception, Lunch with DPOB (quarterly), and miscellaneous member events
• Assisted in planning and execution of DPOB marquee business events (Annual Meeting and State of 

Downtown)
• Met sponsorship goals for 2018 State of Downtown Breakfast and 2019 Downtown 101

Everseat, Marketing Manager, Baltimore, MD
• Formulated B2B and B2C marketing strategies across the customer life cycle
• Analyzed and reported upon marketing efforts to management on a monthly basis
• Cultivated integrated channel partner relationships
• Designed, developed, and launched consumer engagement email campaigns using Pardot and MailChimp
• Planned, managed, and executed consumer engagement events and activities
• Conducted sales demonstrations and acted as liaison with sales team to vet prospects
• Sourced new sales opportunities through inbound lead follow-up and outbound cold calls and emails

Everseat, Account Executive
• Provided on-site and remote demos for interested providers
• Collaborated with Business Development to explore new strategic initiatives
• Participated with implementation of Salesforce and the continuation of employee training

Everseat, Customer Success Manager
• Managed over 100 service provider accounts for software implementation and account set up
• Communicated daily with providers for follow-ups, support, and outreach via phone, email, and social media
• Extensively documented provider interaction in cloud-based CRM system
• Created support videos for service providers using Camtasia software

EMILY E. BREITER
20 S. Charles Street, 6th Floor  |  Baltimore, MD 21201  |  emily@bromodistrict.org  |  410.528.7713   

PROFESSIONAL EXPERIENCE

Bromo Tower Arts & Entertainment, Baltimore, MD  
Executive Director 

October 2019 - Present

February 2016 - October 2016

October 2015 - February 2016

January 2015 - September 2015

Director, Business Development & Membership 
Manager, Business Development & Membership
Coordinator, Business Development & Retention

 May 2018 - October 2019 
November 2017 - April 2018 
January 2017 - October 2017

Downtown Partnership of Baltimore, Baltimore, MD
Director, Economic Development & Arts Initiatives 

January 2017 - Present 
October 2019 - Present

• Manage office and retail recruitment, retention, and attraction of downtown businesses
• Manage real estate and retail broker outreach
• Conduct outreach to property owners and managers
• Develop residential outreach initiatives
• Liaison for BDC, MCMA, and CCRA organizations
• Facilitate arts initiatives with partner organizations in Downtown Baltimore

• Manage overall operations, financial management, and development efforts for the organization
• Develop and enhance relationships with Bromo constituents
• Develop and maintain a pipeline of programming including tours, art walks, performances, and workshops
• Represent and lead Bromo towards cultivating and expanding relationships with corporate, community, 

government, and institutional partners to carry out Bromo's mission
• Build arts and entertainment organizational capacity through professional development opportunities that 

enhance, attract, and retain artists and entertainment entities
• Implement and track annual operating budgets; prepare and present operating results, analysis, and 

administrative reports
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OTHER RELATED EXPERIENCE
Station North Tool Library, Volunteer, Baltimore, MD

• Assist in the planning of annual fundraising campaigns and donor events
• Facilitate outreach for in-kind donations
• Monitor Knife Shop Open Shop and provide assistance to members

• Technical Skills: Proficient in Salesforce, Microsoft CRM, Pardot, MailChimp, SPSS, Microsoft Office Suite

EDUCATION
B.A. in Sociology, African Studies minor, Wake Forest University, Winston-Salem, North Carolina

• Cum laude Cumulative GPA: 3.427, Major GPA: 3.750
Presidential Art Scholar
Wake Forest Summer Business Management Program, Winston-Salem, North Carolina

October 2016 - Present

SPECIAL SKILLS

May 2014

August 2010 - May 2013
2012
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Graham Coreil-Allen 3210 Auchentoroly Terrace, Baltimore, MD 21217
graham@grahamprojects.com | 917-683-5922

grahamprojects.com 

 RECOGNITIONS
2018 Open Society Institute - Baltimore Community Fellow
2017 Public Artist in Residence, Arlington Public Art Program, Arlington County, VA
2017 Maryland State Arts Council, Individual Artist Award, Sculpture/Installation
2014  Rubys Artist Project Grant, Greater Baltimore Cultural Alliance
2012  Invited participant, U.S. Pavilion, Venice Architecture Biennale - Venice, Italy

 PUBLIC ART
2020 Periscope, Central Avenue Streetscape, BOPA & Baltimore City DOT - Baltimore, MD
2019 Barclay STEM Crosswalks, Friends of Barclay & Live Baltimore - Baltimore, MD
 Reverberations Crosswalk, Friends of Margaret Brent & Live Baltimore - Baltimore, MD
2018 Crafting the Corridor, El Paso City Council & El Paso Museum of Art - El Paso, TX
 Big Jump Wayfinding, Bikemore & Baltimore City DOT - Baltimore, MD
 Choose Your Own Adventure, Artscape - Baltimore, MD
 Sun Stomp, Light City - Baltimore, MD
2017 Visioning Home Mapping, Baltimore Museum of Art - Baltimore, MD
2017 Dancing Forest, Artscape - Baltimore, MD
2016 Footprints Crosswalk, Rails-to-Trails Conservancy & Bikemore - Baltimore, MD
 Harbor Hopscotch, The Waterfront Partnership of Baltimore - Baltimore, MD
2013  Hopscotch Crosswalks, permanent commission, Baltimore City - Baltimore, MD
2011 The Arcade Parade, openhouseNEWYORK - New York, NY
2006 Colossal Squid Candy Cart, The Art Parade, Deitch Projects & Creative Time - New York, NY

 SOLO & TWO PERSON EXHIBITIONS
2015  The Ragged Edge of Rockville, Come Back to Rockville!, VisArts - Rockville, MD 
2015  SiteLines, ICA Baltimore at Current Space - Baltimore, MD

 GROUP EXHIBITIONS
2019  Hidden Paths, Cardinal Space - Baltimore, MD
2016 48 Hours of Socially Engaged Art, Red Line Contemporary Art Center - Denver, CO
2012  Spontaneous Interventions, U.S. Pavilion, Venice Architecture Biennale - Venice, Italy

 LECTURES / PRESENTATIONS
2017 Restoring Civic Culture, Constitution Day Symposium panel, MICA, September 22
2014  New Public Sites, Creative Placemaking Graduate Seminar, Pratt Institute, March 10
2013  Art, Heritage and Quality of Life, National Preservation Conference, October 31

 BIBLIOGRAPHY
2019 Sean Doyle, Bringing art and culture to the street, Smart Growth America, October 28
 Daniel Vock, As Pedestrian Deaths Spike, Feds Take on Fanciful Crosswalks, Wired, October 23
2017 Cara Ober, Community Art, BmoreArt Magazine, Issue 4, Fall 2017
2014 Katarina Katsma, Lost and Found in Baltimore, Landscape Architecture Magazine, September 26
  Anne Marie Chaker, Cities Want Young Families to Play and Stay, The Wall Street Journal, August 15
2013  Eyder Peralta, A ‘Hopscotch Crosswalk’ In Baltimore, NPR: the two-way, December 3
2012  Michael Kimmelman, Projects Without Architects Steal the Show, The New York Times, September 11
 Roman Mars & Sam Greenspan, Names vs The Nothing, 99% Invisible, PRX, August 6
 Ned Cramer, Ed., Spontaneous Interventions, ARCHITECT, August

           EDUCATION
2008-2010     Maryland Institute College of Art, MFA & Teaching Certificate                             Baltimore, MD
2002-2005     New College of Florida, BA in Visual Art      Sarasota, FL 
2000-2002     Tulane School of Architecture                  New Orleans, LA

PUBLIC ARTIST
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Graham Coreil-Allen

I make cities more inclusive and liveable through public art and civic 

engagement. Through research and action, I develop projects that push 

pedestrian agency, interpret the overlooked, and renegotiate public space. 

I collaborate with neighbor to interpret and activate public space through 

placemaking projects for pedestrian safety and play, interactive mapping, 

and radical walking tours. My ongoing New Public Sites walking tour series 

explores the history, design and uses of overlooked public spaces. The 

tours start with an expansive understanding of civic space and activates the 

potential for such sites through the sharing of radical histories, community 

organizing efforts, poetic taxonomies, and subversive re-definitions. Along 

the way, I invite the public to practice “radical pedestrianism” – traveling 

by foot through infinite sites of freedom while testing the limits of and 

redefining public space. Building on our tour insights, I work with residents 

on a range of placemaking efforts, including artistic crosswalks and creative 

outdoor signage to interactive sculptures and LED lighting installations. 

Whether marking crosswalks for joywalkers or illuminating provocative city 

vistas, I infuse public space with play and intrigue.

Public Artist Statement

Born in Galveston, Texas, and raised in Tampa, Florida, Graham Coreil-Allen 

studied at Tulane School of Architecture in New Orleans, completed his BA 

at New College of Florida in Sarasota, and received his MFA from Maryland 

Institute College of Art’s Mount Royal School of Art in Baltimore. The public 

artist has created public projects and programs for numerous organizations, 

places, and events both nationally and abroad, including the Baltimore Office 

of Promotion and Arts, 99% Invisible, The Deitch/Creative Time Art Parade, 

Eyebeam, The Baltimore Museum of Art, Washington Project for the Arts, 

Arlington Art Center, Artscape, Transmodern Festival, VisArts, RedLine, 

Current Space, Arlington Public Art, ICA Baltimore, and Light City. Coreil-

Allen was an invited artist in the US Pavilion at the 13th International Venice 

Architecture Biennale, was selected for an inaugural Rubys Artist Project 

Grant, and is currently serving as an Open Society Institute Community Fellow.

Biography

3210 Auchentoroly Terrace, Baltimore, MD 21217
graham@grahamprojects.com | 917-683-5922

grahamprojects.com 

523/9/2020

Application PDF



To Whom it may Concern: 

 

March 5, 2020 

RE: MHAA Grant  

 

Over the last 10 years, I have been working on the west side at the Bromo Seltzer Arts Tower. At the 

cornerstone of the district we get many visitors to the tower coming from all over.  We are seeing an 

increase of traffic at the tower but so often I hear “we didn’t know you could go in the building”. Once in 

they are astounded at the variety of things we showcase as an arts tower with studios for artists and the 

galleries but also being able to share the rich history of the building. There are a diverse number of places 

in the district that I feel get the same reaction.  

I have worked with the very talented artist Graham Coreil-Allen in the past and I am sure we will be a 

beneficiary of his work.  

It has been a pleasure seeing the work that Emily Breiter has been putting into getting us on the map. I 

encourage and support this project to be accepted.    

 

Sincerely, 

Betsy Stone 

Leasing Administrator 

Bromo Seltzer Arts Tower 
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